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ASEAN Self Drive Tourism

Guidelines for Self-Drive Development in ASEAN

mechanically powered, passenger - carrying road transport,
with the exclusion of public transport and bicycles. Bicycles,
while a form of road transport, are not mechanically powered
and are sufficiently different to other forms of road transport
that they constitute a separate area of study. The range of
road-based travel encompassed by the broad description of
drive tourism includes day trips and overnight travel in a family
car or a rental car, travel in four - wheel - drive vehicles (4WD),
caravanning, travel in recreational vehicles (RVs) and

motorhomes, and touring by motorcycle.

(Cadapted from Prideaux & Carson, 2011)
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Introduction

This policy framework is presented as a result of the pilot project
commissioned by Ministry of Tourism and Sports,Thailand. Key
findings from an extensive literature reviewed combined with an
on - site survey of the selected pilot route for self - drive will be
highlighted with a purpose to create a pathway to achieve the
ASEAN Connectivity 2025 vision.

The vision for the ASEAN Connectivity 2025 is to achieve a
seamlessly and comprehensively connected and integrated
ASEAN that will promote competitiveness, inclusiveness, and a

greater sense of Community.

ASEAN Connectivity 2025: An Integral Part of ASEAN Community Vision
2025

ASEAN Community 2025
ASEAN ASEAN ASEAN
Political-Security Economic Socio-Cultural
Community Community Community

Narrowing the development gap

~
Infrastructure
that will support greater o
connectivity among and é,':@‘ c('o6
within ASEAN Member 20 2.
F3 ® Aspects which improve the
States a 0,
2 regulatory environment which
© 3 can enhance connectivity
between ASEAN Member
States
%1 A
£.70.pEOPN
CommecTviTt

Promoting exchange
of culture, tourism,
education, and know-how

Source: Master Plan ASEAN Connectivity 2025
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Given the dynamic environment in which ASEAN Connectivity takes place,
it is crucial to consider the emerging trends that will influence the ASEAN
Connectivity 2025 agenda. These include: a doubling of the number of
ASEAN households that are part of the “consuming class” over the next 15
years; the challenge of improving productivity to sustain economic progress
as growth in the size of the workforce starts to slow; the movement of
90 million more people to cities within ASEAN by 2030; the need for

infrastructure spending to more than double from the historical levels

Restrictions on travel for ASEAN nationals within the region are largely a
thing of the past. However, there are still opportunities to improve mobility
in ASEAN. Opportunities include facilitating travel for tourists by addressing
the lack of information on travel options and providing simpler mechanisms
to apply for necessary visas. In this case, focus is directed to tourist
dispersal via drive tourism. Road connectivity and facilities for drive tourism
plays a significant component in addressing the over-tourism issues and at

the same time could enhance the dispersal of tourist and better distribution

of benefits throughout the secondary cities in all regions.
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One of the underlying challenges is coordination issues between

government departments and a lack of sharing of best practices.
There is the opportunity to create mechanisms to support greater
collaboration between logistics firms, academic institutions, and
ASEAN Member States: this would help to identify bottlenecks
across key areas of the region’s supply chains; collect and share
best practices about how to tackle those issues across the region
and identify critical policy areas requiring attention. There have also
been steps taken to encourage intra - ASEAN tourism through the
concerted development of tourism products (for example, heritage
sites, cruises, home stay, health and medical tourism, and eco -
tourism); easier access to tourism areas; and affordable packages.
The objectives of this document are therefore set forth to make

progress on road tourism as followed:

& S war
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The criteria development and policy recommendations are depicted as
a vital groundwork to contribute to the implementation of Master Plan
on ASEAN Connectivity which is a strategic document to guide actions
to improve connectivity in the region. The starting point for successful
implementation is to ensure that there is a vision which is both realistic
and clear, with alignment and clarity at all relevant levels of government
and with external stakeholders. To enhance the alignment going forward,
this document will provide a succinct policy consideration and criteria
(developmental guideline) to enhance ASEAN connectivity through (self)

drive tourism.

Progress on major infrastructure projects supporting physical connectivity

in ASEAN has been mixed. Notable progress has been made on the
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ASEAN Highway Network (AHN), which aims to establish efficient, integrated,
safe, and environmentally sustainable regional land transport corridors linking
all ASEAN Member States and neighbouring countries. There are no more AHN
missing links in the region and the total length of roads below Class IlI5
reduced by 46.2%, from 5,311.2 km in 2010 to 2,454 km in 2015, which
includes 1,200 km on the priority Transit Transport Routes (TTR),

(Source: Master Plan on ASEAN Connectivity 2025)

Key findings from the review of the existing policy framework

1. Agreement betweenThailand-Loas-Vietnam-the most comprehensive documents
which outlined both the cross-border stipulations and tourism circuit/route. This
agreement could be reactivated or replicated and should be considered as one

of the best practices in drive tourism initiative between governments.

& — —
g Arrangement between and among the Governments of $
the Lao People's Democratic Republic, the Kingdom of Thailand, and ‘
the Socialist Republic of Viet Nam
On the Operation of the Tourism Road Transport

The Government of the Lao People's Democratic Republic, the Government
of the Kingdom of Thailand, and the Government of the Socialist Republic of
Viet Nam, referred to hereinafter as the “Contracting Parties”;
2. Formalities of all required documentations are well articulated with careful
consideration on cross-border security particularly for vehicles taken from border

to border.

3. Main service providers for drive tourists need a systematic enhancement, this
was found to be essentially related to an opportunity to create better partnerships

amongst rental car association/network within ASEAN.
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4. Self-Drive tourists are wanting more to be free and independent travelers. Seeking
personal tour guide is in need. Issues on the availability and accessibility for an
independent tour guide who could be hired for a customized programme need

attention. Roles and services required from tour guide and tour operator could be

considered as a separate entity.

5. Promoting related self-drive tourism service providers and attract investment in road
safety services for example, insurance, automobile emergency services or club
(providing breakdown services), on - line services, vehicle assessment and

examination services, Legal assistance (car ownership & accident) could facilitate

the experience on the road better.

10
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Our pathway to mitigating the issue of over-tourism...

Better dispersal of tourists and better distribution of benefits...

12
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Since the post-Second World War boom in private automobile ownership, drive
tourism has transformed the tourism landscape by facilitating dispersal, and the
growth of attractions and tourism-related infrastructure beyond the zones that
had previously emerged around sea ports and railway terminals. The automobile
has made regional dispersal possible and created opportunities for many small
rural communities to supplement rural economies with a tourism economy. Drive
tourism is a popular form of tourism activity that has significantly contributed to

the development of tourism in many nations (Prideaux & Carson, 2011).

This document is compiled to reflect on-site survey of the selected pilot route
from Thailand-Laos-Vietnam. Other potential road connectivity for self-drive

tourism could also replicate the policy framework for their evaluation.

e
i
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Criteria for Cross Border Self-Drive Facilitation:

Checklist Indicators for policy consideration

Criteria 1- Pre-trip : Preparation and Permit

1. Pre-planned a geographical outline of the trip

The distance between the generating region and the destination. Where
the distance is relatively short travel by car is popular but, as the distance
increases, the model preference will generally shift from car to mass

transport systems such as air transport or, in some cases, rail.

The structure of the journey between the generating region and the
destination has been observed that the journey between home and the
intended destination may take a number of forms, including: a simple
transit trip where the objective is to drive to the destination as quickly as
possible without spending time visiting highway-located tourist attractions;
a more leisurely journey where time is spent visiting highway-located
attractions during the journey; and where the highway and its attractions
are the central focus of the journey, with the highway effectively becoming
the destination. The structure of the journey and the manner in which
specific tour patterns are structured depending on the types of tourist

behaviours.

16
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Tourist Behaviours
v~ Level of adventure and travel motivation
v~ Nature of travel parties/group
v’ Length of stay
v~ budget
v Travel party- Small/large parties

Type: Organised trip
v Events/Caravan/Rally
v" Full Tour program

Type: Free and independent traveler
v Leisure rider
v Expressive ridding
v Purely for fun

17
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18

Choice of Transport
v Private car
v Rental car
v’ Self-guided drive
v/ Guided drive (hiring driver and vehicle)

Type of Transport
Four-wheel drive
SUV vehicles
Motorcycle riding
Big bike

Bike

Caravanning (motor home/holiday park)

S5 EKRRNKRK
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CARAVAN CLUB THAILAND
everywhere is your home

19
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We Make You Ride!
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13 Days Tour 15 days Tour
"North Thalland Explorer” "Thalland, Laos & Vietnam"

18 Days Tour . ia dys Tour
"Thailand & Laos Explorer” "China (Tibet) and Laos"”

-
The destination is normally a key aspect of a vacation, but in
the case of self-drive the transport can form a main part of the
vacation or day trip. For some motorcycle riders, the riding is
a hobby and the use of their bike to get to a destination can
form the main motivation for the trip, with the destination being

a secondary goal of the journey.

Promoting an exclusive-life-time experience for the leisure and
expressive rider in ASEAN destination indicates a potentially

lucrative market.
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2. Different rules and regulations of driving in different countries

v All documents and permits

v’ International Driving Permits (IDPs)

v’ Facilitation for different modes of transports
v Inspection regulation at the border

(joint effort in one stop service)

Intra-ASEAN Agreements: Agreement on the Recognition of

Domestic Driving Licences Issued by ASEAN Countries

By virtue of the recognition hereby of the licences, holders of the
licences issued in any one of the ASEAN countries and intending

to take only a temporary stay in the territory of any of the other

ASEAN countries may drive therein the classes or types of vehicles

the licences permit them to drive.

Licences Issued by ASEAN Countries

Each Contracting Party shall recognize the domestic driving licenses and
certified translation thereof issued by the competent authorities of the other
Contracting Parties in accordance with the “Agreement on the Recognition of
Domestic Driving Licenses Issued by ASEAN Member Countries” signed at Kuala
Lumpur on 9 July 1985.

21
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International
Agreements

Convention on Road Traffic . ..
(Vienns Convention 1968) Permit to Drive in ASEAN

Driving Licence issued outside ASEAN

(Geneva Convention 1949)

. » domestic driving licence conforms
Contracting to the provisions of annex 6 to the
parties convention;
shall
recognize International Driving Permit
as valid for conforms to the provisions of annex
driving in 7 to the convention, on condition
their that it is presented with the
territories: corresponding domestic driving

licence

International driving permits

As the level of cross-border travel has increased, there has been a parallel increase in
the demand for car rentals from fly-drive tourists. While many countries do not recognise
drivers’ licences issued by other countries, over 150 countries do recognise International
Driving Permits (IDPs). These permits were developed under Section 24 of the United
Nations Convention on Road Traffic (1949) and have made it much simpler to drive in

foreign countries. This is also the case with all ASEAN member states.

Recommendations: a replication of the tourist booklet for

drive tourism in ASEAN should be completed (see sample

of the booklet from pilot project -Thailand — Laos -Vietnam

22
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Handbook for
ASEAN Self Drive Tourism

February, 2019

23
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Pre-trip
CARAVAN (Group)

Less than 5
> B
> 15
(o) o' 'O Or €0 (o)

private

& ? 3 ’g’@ rental

WY S W Nm S s M W PR G W W Bg ww W W an W

dmani.

=
SO

Individual (FIT)

Documentation (tanans)
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- International driving permit check list

- International transport permit
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- Passenger list (yfaulasas au.3)

- Crew list (Un@audszinwinus an.4)

- Application for export tempolary the vehicle wisgavaaygraniuganing

0000000000000 0000e0s svottan Cross Border C1 sesttitoottavsottasneitavesstane
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Recommendations: Development of on line - driving

practices/simulation available for practice prior to the departure

Visiting Driver Training Programme

Visiting Driver Training Programme

Visitor driving skills. Driving in a new environment where conditions
are different from those usually encountered in their day-to-day driving
activities poses a range of risks for drivers. The most obvious example
is where a tourist who normally drives on the left visits a country where

cars drive on the right.

Becoming familiar with having to drive on the opposite side of the road

poses a number of risks.

25
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Similarly, having to drive on open highways, particularly where the
distances between attractions are large, also poses risks, such as
fatigue and encountering situations not experienced in their home

environment. Road rules and road etiquette may also vary.

26
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3. Tour circuit and route

The ASEAN GRANDTRAIL

Self-drive travellers generally value their freedom and independence and
tend to have flexible itineraries. They like to explore new destinations on
their own and ‘stumble across’ various points of interest along the way.
They do not spend much time on pre-trip planning but prefer spontaneous
trip decisions based on information sourced during the trip. This makes
them extremely unpredictable in terms of visitor volumes or timing of
arrival. Self-drive tourism in remote areas usually involves multiple-
destination travel, where itineraries consist of several overnight stops in
different locations. Understanding one’s role in tourists’ itineraries and the
many possible ways tourists link destinations together in their travel routes
seems to be critical for both product development and distribution in

remote tourism.

The creation of drive routes to connect the drive tourist with the
experiences available along a specific section of highway is needed.
Compared to other forms of destination marketing, where a Destination
Marketing Organisation (DMO) is tasked with marketing a defined

geographic entity, destination

27
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marketing of the drive tourism system is complex because it involves
coordination of multiple destinations (and their DMOs) to create and
operate an identity that is the sum of the experiences offered along
that part of the highway identified as a specific drive route. The road
network and associated policy formation and administration that
supports drive tourism is important but is often ignored, with greater
emphasis placed on more obvious elements such as attractions and

accommodation.

6 BORDER CROSSING POINTS
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;

CLMV
GRAND TRAIL
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Source: Tourism Authority of Thailand: Research
on CLMVT Grand Trail Route
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Tourism route: #Drive to the hidden gem of ASEAN

30
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Criteria 2- On the Road
v Highway network
v Road safety situation
v/ Road and traffic signage
v Directional signage
v’ Information on Road conditions
v Transportation station
v Parking facilities

v’ Access to off-road

" Accommodation (between town)
v Attractions

The focus point of the development should be on the facilitation
of dispersal of tourists from the highway to less- known attractions
/activities/destinations. The observation of the route survey led to
conclude that there is a need to create a network or inventory of
small/boutique accommodations along the journey. Creative types
of accommodation could also include homestay, farmstay, bed &

breakfast designated camping ground & facilities to list a few.

31
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accommodation could also include homestay, farmstay,
bed & breakfast to list a few.

Mobile application:

Journey planner

This set of developmental criteria could be advanced with recent

digital innovations in this aspect of on the road travel information;
initiatives include online holiday planners that feature links to
attractions in the areas where traveller is driving through. Other
forms of travel information offered include traffic updates in cities,
where regular reports are given on the location of accidents and
road works. In country areas, information made available may

include flood reports, locations of fires, and road works.

32
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Criteria 3- Related Services

Automobile club (providing breakdown services)
Insurance
On-line services

Vehicle assessment and examination services

CCCACKL

Legal assistance (car ownership & accident)

Case examples from other regions, a number of automobile clubs,
such as the AAA, the RAC and the RACQ, have developed into
large national mutual (not for profit) companies that generate
substantial revenue. A network of similar types of services could

be established to provide breakdown services and insurance.

Most clubs offer this service, usually on a no charge basis. The
organization of breakdown services ranges from fully trained club
staff effecting repairs to a service operated on a contractual basis
by a second company. Repairs may include battery replacement,

providing fuel and basic mechanical assistance.

33






